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YOUR PARTNER 
IN SUCCESS

Make our audience your audience

With the 3 largest newspapers in Alabama1, the #1 news website in the state2, and a 
vast regional and national network of digital products, we offer Alabama’s most diverse 
portfolio of print and online products. We can help get your marketing message in 
front of your most relevant and valuable target audience and direct your message to 

consumers who are already looking for your products and services.

Leverage the power of our experience

As an advertiser, you need the ability to reach existing customers and target potential 
customers who are most likely to spend money with you. Whether you know your 
target demographic, or need guidance in helping you determine who you should 
target – AL.com and the Press-Register deliver highly-targeted advertising campaigns 
utilizing our comprehensive suite of print and digital products to craft a personalized 
message for your audience. 

Grow your business

Before we make a recommendation, we strive to understand your business, and your 
unique challenges and opportunities in order to develop a customized package that 
fi ts your budget and goals that will grow your business.

Realize a measurable ROI

AL.com and the Press-Register deliver your target audience. When you advertise with 
us you can be confi dent knowing your money has been wisely invested, helping you 
generate more revenue to grow your business.

EXPAND YOUR BUSINESS BY 
PARTNERING WITH THE STATE’S 
LARGEST MEDIA COMPANY.

1.  Scarborough, R1 2012
2. comScore Media Metrix, December 2012
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900,000

4.2 MILLION

64 MILLION

Weekly Readership

Monthly Unique Visitors

Monthly Page Views

THE ALABAMA MEDIA GROUP REACHES 
AN AVERAGE OF 8 OUT OF EVERY 10 
ALABAMA RESIDENTS EVERY MONTH3.

OUR 
AUDIENCE

ALABAMA’S LARGEST PRINT AUDIENCE

ALABAMA’S LARGEST ONLINE AUDIENCE

AND

1.  comScore Media Metrix, December 2012
2. Omniture (internal stats), December 2012
3. Source: Scarborough, R2 2012
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The Mobile metro area continues to grow, 
bolstered by Baldwin County, one of the 
fastest-growing counties in Alabama.  

Mobile showcases its economic diversity 
as a center for fi nance, healthcare, 
construction, distribution, retail trade 
and technology.

Mobile:
Coastal Alabama’s Hub

AL.COM // PRESS-REGISTER



MOBILE
DEMOGRAPHICS

04

89% have cell phones, and 

smartphone usage has increased 

by 48% in the past year

More than 70% of adults 

between the ages of 18 and 49 

use social media

76% of Mobile area adults 

have Internet access

Mobile is wired!1

South Alabama:
The coastal region

The south region of Alabama shares borders with Mississippi, 
Florida and Georgia and has a population of over 1 million1 
residents in its 16-county area, accounting for almost a quarter 
of Alabama’s population.

Reaching the largest, local 
Mobile area audience1

Combined, Alabama Media Group’s Press-Register and 
AL.com reach 365,998 adults every month, 80.9% of the 
combined population of Mobile and Baldwin counties.1

1. Mobile Scarborough, R2, 2012.
2. The Media Audit, June 2012.

AlabamaMediaGroup.com
Sales@AL.com



DIGITAL 
ADVERTISING SOLUTIONS

Number One Online

AL.com is Alabama’s #1 news and information website, attracting over 4.2 million 
unique monthly visitors.1 AL.com is a results-driven online advertising platform, 
helping you reach your marketing goals and objectives; whether launching a new 
product or service, driving traffic to your store or website, or building brand awareness.

AL.com is ranked in the Top 10 nationwide out of more than 200 newspaper websites 

across the nation.2

Delivering Measurable Results 
Through Digital Marketing

Many businesses are unsure about how to track the effectiveness of their marketing 
campaigns, and spend thousands of dollars each year without a clear sense of what is 
working and what is not.

With AL.com and our extended reach network, our digital team will help you develop 
a comprehensive digital marketing campaign that will give you clear visibility into your 
campaign’s effectiveness while delivering a clear ROI for your business.

Nationwide Digital Network 
+ Targeted Local Reach 
= Highly Engaged Customers

We offer a comprehensive suite of online advertising solutions to help you reach your 
potential customer. We can create targeted programs that deliver your advertising 
message to a specific audience based on geography, demographics and behaviors 
across various online and mobile platforms.

1. comScore Media Metrix, December 2012 2. The Media Audit, June 2012
3. Mobile Scarborough Research, R1, 2012, A18+ who have visited AL.com in the past 30 days.
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AUDIENCE PROFILE3

$62,286
AUDIENCE MEDIAN 

HOUSEHOLD INCOME

HOUSEHOLD 
INCOME 

$50,000+

BETWEEN 
AGES OF 

25-54

SOME 
COLLEGE 
OR MORE

62%

68%

68%

WOMEN
48%

MEN
52%

MARRIED
75%



Online Display 
& Mobile

Reach key local markets on 

Alabama’s #1 site, AL.com and on 

our national network.

Behavioral 
Targeting

Reach the online audience that 

has already shown interest in your 

business or services

Reputation 
Monitoring

Know what ratings your customers 

are giving you and how to respond.

High Impact

Dominate areas of AL.com with high 

impact ads like peelbacks, wallpaper 

and roadblocks.

SEO & Paid Search

Optimize your website and tie 

advertising directly to customers 

searching for your products or 

services online.

Extended 
Reach Network

Place your marketing message on 

our network of over 250 national 

websites.

Social Media 
Marketing

Build your fan base and increase brand 

awareness on sites like Facebook, 

Twitter, Google, and YouTube.

ONLINE DISPLAY  //  BEHAVIORAL TARGETING  //  SEO 
PAID SEARCH  //  SOCIAL MEDIA  //  REPUTATION  
MOBILE  //  EXTENDED REACH  //  HIGH IMPACT

REACHES YOUR 
TARGET CUSTOMERS 
WHEREVER THEY ARE

Digital
Advertising 

REACHES YOUR 
Advertising 

REACHES YOUR 

Digital
Advertising 

Digital

Solutions
Advertising 

Solutions
Advertising 

THE MOST 
COMPREHENSIVE 

SUITE OF 
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Living  arts Press-Register

Sunday, August 12, 2012 ◗ Section G

Monday:  

‘Beasts of the Southern 

Wild’ at Crescent Theatre.  

Tuesday:  

‘The Wizard of Oz’ at 

Playhouse in the Park.  

Wednesday:  

Henry & the Hurricanes  

at Blues Tavern 

Thursday:  

Anna & Troy at  

The Bar Downtown

INSIDE 
TODAY

The perfect beach town

Alys Beach, Fla., o�ers a beachscape and 

architecture like no other. 11G

By Bob Carlton

bcarlton@al.com

atlanta —  Mobile native and base-

ball hall of famer Hank Aaron stopped 

by the set of the Jackie Robinson biopic 

“42” recently, and visited with star Chad-

wick Boseman, who plays Robinson in 

the picture.

�e movie, scenes from which were 

�lmed at Birmingham’s Rickwood Field 

in May, will finish shooting today in 

Atlanta, according to “42” unit publicist 

Ernie Malik.

�e �lm focuses on Robinson’s historic 

rookie season with the Brooklyn Dodg-

ers in 1947, when he broke Major League 

H
ere are some deals to check out this week: 

Kangaroo Express: Monday is National Hot Dog 

Day. To celebrate Kangaroo Express locations with 

grilling facilities will be o�ering customers one free Ball 

Park hot dog while supplies last. �e freebie will be avail-

able from 10 a.m. to 1 p.m. No coupon required. 

�ey also are accepting donations of any amount to ben-

e�t their Salute Our Troops campaign. Visit www.thepan-

try.com to �nd a location near you. 

Target: Target.com will have a bonus Black Friday sale 

this Friday, plus if you register to receive their emails you’ll 

receive a bonus coupon for 10 percent o� your entire pur-

chase. �e sale starts July 20 and ends July 21. Visit www.

target.com/blackfriday to see a preview. 

Xbox 360 & NASA: Do you have an 

Xbox Live account? If so you can play 

a free Mars Rover game in a Mars Sci-

ence Laboratory game via the Xbox 

By Chanda Temple

ctemple@al.com

Entertainment expert Martie Duncan 

wants to be a star.

And if the voting public likes her 

enough, she just may see that happen.

Tonight, she made it to the �nals on 

“Food Network Star,’’ where she and three 

�nalists hope they get the most votes from 

viewers to land their own cooking show 

on the network.

“I’m just excited for the opportunity. 

I hope America gives me a chance to do 

MARTIE’S MISSION:

STAND OUT 

FROM THE 

CROWD

this every week,’’ Duncan, of www.mar-

tieknowsparties.com, said on tonight’s 

episode.
“I have to win. I have to.’’

Season 8 of “Food Network Star” 

launched in May with 15 contestants. 

Alabama party planner Martie Duncan  

is now one of the final four on ‘Food Network Star’

Each week, a contestant was eliminated. 

Tonight, judges looked at the �nal six’s 

proposed show promos to select one con-

testant from each of the show’s three 
“Food 

Network Star”  

started with 16 

competitors. 

Martie Dawson, 

above right 

with mentor 

Alton Brown, 

is now a �nalist. 

(Food Network 

photos)

MOBILE BARGAIN MOM

Freebies just a click away

Recalling Jackie Robinson: 

Hank Aaron’s visit to the set

Hank Aaron

“I was 14 years old 

when I first saw 

Jackie Robinson,” 

when the Brooklyn 

Dodgers made a stop 

in his hometown of 

Mobile.

THIS 
WEEK

See MARTIE, Page 6G

See AARON, Page 5G

See BARGAIN, Page 6G

READER PROFILE1

$46,000

91,167
71,826

AUDIENCE MEDIAN 
HOUSEHOLD INCOME

HOUSEHOLD 
INCOME 

$50,000+

MARRIED

SOME 
COLLEGE 
OR MORE

46%

60%

54%

WOMEN
54%

MEN
46%

Mobile’s strongest print medium

The Press-Register is Alabama’s oldest and second largest newspaper and services 
Mobile as well as Baldwin County.  Press-Register strives to be the common point of 
contact where all of the Mobile area’s counties, cultures and communities interact 
with each other.

Circulation2

More than just newsprint

In addition to in-paper advertising campaigns, you can reach our statewide audience of 
900,000 weekly newspaper readers1 with an array of custom print solutions, including 
pre-printed inserts, sticky notes and polybags. We also offer affordable, targeted 
direct mail campaigns.

1.  Source: Scarborough, R1 2012 2. Alliance for Audited Media, March 2012.

PRINT 
ADVERTISING SOLUTIONS

Average Sunday Circulation

Average Wed/Fri Circulation

252,086
176,577
299,000

Readership1

Sunday Average Readership

Wed/Fri Average Readership

Weekly Average Readership
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Fast Find Autos
Powered by AL.com, Fast Find 

Autos is published every Friday in 

the Press-Register and is the most 

comprehensive current source of 

used vehicle listings in Mobile.

Starting at

$ 22,714 With 0.9%
Financing Available• Symmetrical All-Wheel Drive• 29 mpg hwy*

• 2011 IIHS Top Safety Pick**
• Built in our zero landfill plant

Koby Subaru
1431 East I-65 Service Rd. S. • Mobile, AL 36606251-478-5000 • www.kobysubaru.com

2 Years Free Maintenance On Any New Subaru

• Symmetrical All-Wheel Drive• 31 mpg hwy2

• 170-hp SUBARU BOXER® engine• 2011 IIHS Top Safety Pick7

CAA

$000PER MONTH LEASE/00 MONTHS
 $0,000  Down Payment $0  Security Deposit $0  First Month’s Lease Payment $0,000  Total Due at Lease Signing

 $0  First Month’s Lease Payment $0,000  Total Due at Lease Signing

•  Symmetrical All-Wheel Drive•  29 mpg hwy3

• 2011 IIHS Top Safety Pick7
• Built in our zero landfill plant

CDA

$00,000

•  Symmetrical All-Wheel Drive• 2011 IIHS Top Safety Pick7
•  27 mpg hwy4

• 170-hp SUBARU BOXER® engine

CFA

$000PER MONTH LEASE/00 MONTHS
 $0,000  Down Payment $0  Security Deposit $0  First Month’s Lease Payment $0,000  Total Due at Lease Signing

 $0  First Month’s Lease Payment $0,000  Total Due at Lease Signing

•  Symmetrical All-Wheel Drive• 36 mpg hwy5

• Seven airbags standard•  Redesigned, inside and out

CJA

$000PER MONTH LEASE/00 MONTHS
 $0,000  Down Payment $0  Security Deposit $0  First Month’s Lease Payment $0,000  Total Due at Lease Signing

 $0  First Month’s Lease Payment $0,000  Total Due at Lease Signing

Subaru, Forester, Outback, Tribeca, Legacy, Impreza, WRX, STI and SUBARU BOXER are registered trademarks. 2EPA-estimated fuel economy for Legacy 2.5i CVT models. Actual mileage may vary. 3EPA-estimated fuel economy for Outback 2.5i CVT models. Actual mileage may vary. 

4EPA-estimated hwy fuel economy for Forester 2.5X models. Actual mileage may vary. 5EPA-estimated fuel economy for Impreza 2.0i CVT models. Actual mileage may vary. 72011 Top Safety Picks include the 2012 Subaru Forester, Legacy, Outback and Tribeca.

ANYTOWN SUBARU123 Anystreet, Anytown, AZ 12345 Sales: (XXX) XXX-XXXXwww.anytownsubaru.com

Test-drive the all-new 2012 Subaru Impreza with Symmetrical All-Wheel Drive standard 
and 36 mpg5. Experience love that lasts. Love. It’s what makes a Subaru, a Subaru.

We all need something to depend on.

2012 SUBARUOUTBACK
2.5i

CDA 01

*EPA-estimated hwy fuel economy for Outback 2.5i CVT models. Actual mileage may 
vary.**2011 Top Safety Picks include the 2012 Subaru Forester, Legacy, Outback and Tribeca.

ROAD WARRIORS
FREEBIES ARE JUST
A CLICK AWAY LIVING, 1G

REAL ESTATE: 307 NEW LISTINGS, 1E ◗ COUPONS: $292 IN SAVINGS ◗ SAVE MONEY: IDEAS FOR SCHOOL, 7G

Alabama: Tide dominates early, 1C  Auburn: Tigers stun Gamecocks, 12C

OUR 15 DEFINING MOMENTS  16A

Business  1D
Careers  3D
Class�eds  1E
Football U  1C

Living  1G
Local  4A
Movies 10G
Opinion  1H

People  2A
Sports  1B
Travel  11G
Weddings  4G

WEATHER
TODAY 
Partly cloudy, 
chance of rain, 
high 93. 

MONDAY 
Mostly cloudy, 
thunderstorms, 
high 90. 

TUESDAY 
Partly cloudy, 
chance of rain, 
high 92.

TODAY

Vol. 103, No. 116
128 pages in print
© 2012 Press-Register

Braves get another Kimbrel
The first step toward a
brotherly reunion begins
today when Matt Kimbrel
reports to rookie camp in
Orlando. The Braves
signed the Lee High prod-
uct, brother of all-star Craig
Kimbrel, to a baseball
contract.

SPORTS /// C1

Calhoun in 5-state alliance
Calhoun Community College is among morethan 30 community colleges to have formedan alliance within the five-state TennesseeValley Science and Technology Corridorregion.

BUSINESS /// A10

Huntsville, Alabama Vol. 103, No. 116, 28 pages Contents©2012, TheHuntsville Times

Classifieds C5
Comics B3
Crossword B2, C6
Deaths A5

75 cents newsstand,
45 cents home delivery

Forecast:
Partly
sunny
Full report,A12

Editorials A11
Lotteries A2
Movies B4
Television A12

94
High

72
Low

Monday, July 16, 2012

We break news online

The HT Page: B1
What’s on students’ minds?

NEWHOPE, Ga. – Ruby Lampwason her way to themailbox a coupleof weeks ago and shuffled her feetjust a bit. The toe of her shoesnagged something.
Lamp instinctively knewwhat itwas. She knelt and freed from theground a piece ofmetal the size ofher hand. It was a fragment from anairplane that crashed there 35 yearsago.

Sadie Hurst used to own the housewhere Lamp lives. She was therewhen a Southern Airways DC-9came to rest in the expansive frontyard, crashing en route fromHuntsville to Atlanta on April 4, 1977,after being caught in a devastatinghailstorm.
Hurst is now standing not far fromwhere Lamp found her latest “sou-venir,” gazing solemnly across the

yard.
“Everything about (the crash) isjust under the surface,” she says. “Itdoesn’t takemuch to bring it backup.”
Much has changed in NewHope,a small crossroads just inside thePaulding County line, not far fromDallas. It’s 34miles northwest of

Initiative seeks to
improve options for
low-income families
By Pat Ammons
pat.ammons@htimes.com

As at any good potluckdinner, Mark Dixon had losttrackofall thegoodieshehadon his plate Sunday after-noon at the Church of Nativ-ity, Episcopal.
Dixon and his wife, Debra,had gotten spoonfuls fromseveral of the manycasseroles, salads and otherfoods set out in the church’sRidley Hall. Members of theGreene StreetMarket’s boardof directors had concoctedthe dishes using food fromlocal farmers.

“Everything is absolutelywonderful,” Debra Dixonsaid.
The Dixons weren’t justenjoying a tasty plate of food,however. They were at Nativ-ity to support the first com-munity-wide dinner held toraise awareness of andmoney for the Fresh FoodInitiative, which hopes toprovide fresh food to low-income families and pro-mote local farmers in theprocess.

“It’s the very first dinnerof what we hope will bemany celebrations of localfood and farming,” saidKathryn Strickland, thecommunity food securitydirector at the Food Bank of

Congressional Gold
Medal awarded to one
of first black Marines

By Sarah Cure
sarah.cure@htimes.com

Standing above him, Flo-rence Love leaned over tokiss Melvin Ballard on hishead as she whispered, “Youdon’t know how special youare.”
Humble and reserved,Ballard glanced up and justsmiled as his family reveledin an honor that was recentlybestowed upon the 86-year-old – the Congressional GoldMedal.
On Saturday at PhillipsCME Church, Ballard – aMadisonCountynative –wasawarded the highest con-gressional honor to a civilianfor his military

service as a
Montford
Point Marine
more than 60
years ago.
Because of his
health, Bal-
lard was
unable to
attend the official ceremonyin Washington, D.C, on June27 that recognized the firstAfrican-American U.S.Marines based at MontfordPoint Camp in New River,N.C., from 1942 to ’49.
“I love the U.S. MarineCorps; it’s the only outfit Iwould go,” Ballard said. “Ibelieve in theMarines.“Once a Marine, always aMarine,” he said.
Surrounded by family,friends, and local and staterepresentatives, Ballard waspresented the CongressionalGold Medal by his fellowMarines. Joining him Satur-day were Huntsville MayorTommy Battle, CouncilmanRichard Showers, state Rep.Laura Hall and Alabama Vet-erans Affairs CommissionerW. Clyde Marsh, among oth-ers. Presentations from theoffices of Gov. Robert Bent-ley, U.S. Sen. Richard Shelbyand Sen. Jeff Sessions werealso shared.

“It’s great for our genera-tions of the family to receivethis award, but even greaterfor the younger generation,”said Ollye Ballard Conley,

These photos were shot by Emory Burkhalter at the crash scene in New Hope, Ga., in 1977.

‘... just
under
the
surface’

‘... just
under
the
surface’

Ruby Lamp holds a recently discovered piece of a Southern Airways DC-9 that crashed in the yard of the home in which she now lives.

Seventy-two died, but 22 survived as Flight 242 attempted an emergency landing in New Hope, Ga. (The Huntsville Times/Mark McCarter)

The crash of
Southern Airways
Flight 242

Vet gets
highest
civilian
honor

Dinner celebrates fresh food

MarkMcCarter
Columnist

Ballard

Tragedy that claimed 72 lives bonds survivors

See McCARTER on A6

God Bless or
Sweet Home?
Motorists explain choices: Local ///Page A3

See BALLARD on A6

Find more
photos like
this at
al.com/htphotos

Matt Kimbrel Participants taste various dishesduring a community dinner Sundayhosted by Greene Street Market.(The Huntsville Times/Glenn Baeske)
See FOOD on A6$2 at newsstand

By Mary Orndorff Troyan
morndorff@al.com

WASHINGTON – Alabama’s ranking for how much money the federal government spends in the state per per-son has dropped in the past decade but still remains well above the national average.Alabama is 11th, according to Census Bu reau �gures for 2010, down from 8th in 2000, a persistent reminder of how much the people of Alabama depend on Washing ton, D.C.Total federal spending in Alabama — the big picture that includes salaries, con-tracts, Social Security, Medi-care and hundreds of other direct payments to individuals and in stitutions — averaged $11,819 per capita, above the national average of $10,459. �e federal government sent almost $56.5 bil lion to the state, which was about evenly di vided among four broad cat-egories: de fense, healthcare, Social Security and all other agencies combined.
Ten years ago, the spending in Alabama was about $29.2 billion, or about $6,570 per person. Back then the national average was $5,739 per capita.

State 
slips to 
11th in 
U.S. aid
Dollars are on the 
decline, but still far 
above national average

FEDERAL SPENDING

ONLINE NOW
Read more about 
the tropical weather developing in the Gulf  of Mexico.

al.com/mobile

INDEX

INSIDE 
TODAY

Food star rises from Alabama
Martie Duncan, the 
entertainment expert 
from Alabama, is on 
a mission to become 
the next Food Network 
star. 1G

See SPENDING, Page 19A

See OYSTERS, Page 17A

SUNDAY
A U G U S T  1 2 ,  2 0 1 2

J A N U A R Y

9
2012

MONDAY

KEEPSAKE EDITION

Research suggests the shellfish can be part of a strategy for managing nitrogen pollution

GULF ENVIRONMENT

Scientists 
examine 
oysters  
as filters

By Ben Raines
braines@al.com

While oysters are known to be one of nature’s best natural �lters, new research suggests there are limits to how much pollution they can clean up.In fact, some of the nation’s estuaries are so overwhelmed with excess fertilizer that it would take more oysters than the bays can hold in order to purify the water.
Adult oysters are known to �lter about 50 gallons of water daily. But existing research had never fully addressed how much pollution was removed from the water �ltered by an oyster, versus how much pol-lution passed through the ani-mal’s body back into the water.In particular, scientists sought to understand how much nitrogen oysters remove from the water. Nitrogen is one of the key nutrients responsible for the creation of the Gulf of Mexico’s dead zone o� Loui-siana, and a similar dead zone that builds in Mobile Bay each year. Sewage treatment plants, industries such as the �yssen-Krupp steel mill, and farm fer-tilizers all contribute nitrogen to waterways. In the water, nitrogen fuels the growth of phytoplankton, which are tiny plants.

After 10 years of study, sci-entists with Auburn Univer-sity and the Dauphin Island Sea Lab �gured out a way to measure how much nitrogen an oyster can remove each day as it pumps water through its body. �e scientists also ana-lyzed the isotopes present in the oyster tissue to determine  

By George R. Altman
galtman@al.com

C OLUMBUS, Miss. — Less than a decade ago, EADS subsidiary American Eurocopter broke ground on a $100 million helicopter plant in the middle of a dove-hunting �eld here.
�e plant has since grown to 335 employees from 33. Once relegated to assembling helicopters built in Europe then disassembled for shipping overseas, it now manu-factures them from the ground up— and much more e�ciently than its European counterparts.�e facility will serve as a model for the $600 million airplane assembly plant to be built in Mobile starting next year by Airbus, another EADS subsidiary, according to Fred Gerard, the Mississippi plant’s senior director of lightweight utility helicopter production.Project leaders have been visiting the small east Missis-sippi city, and are scheduled to do so again next month, for tips on starting operations in Mobile, he said.“I can tell you that we are working diligently and very close with the Mobile team, with the Airbus team,” Gerard said. “�ey are going to do something very comparable with what we have been doing.”American Eurocopter builds several types of helicop-ters in Mississippi, for military, law-enforcement, civilian 

AS THEY PLAN THEIR $600 MILLION AIRCRAFT ASSEMBLY PLANT IN MOBILE, AIRBUS EXECUTIVES LOOK WEST ACROSS THE STATE LINE TO SEE A SUCCESSFUL WORKING MODEL

BLUEPRINT 
FOR AIRBUS 

The Columbus, Miss., plant displays one of the UH-72A Lakota Light Utility Helicopters that it built fromthe ground up for the U.S. Army. (EADS North America photo)

MAP IT

AMERICAN 
EUROCOPTER
COLUMBUS, MS

PROPOSED 
AIRBUS PLANT
MOBILE, AL

Airbus project leaders have been visiting  the small east Mississippi city of Columbus, almost 250 miles and more than a  4-hour drive from Mobile, to gain tips on how to get things started at the new Airbus plant.
See AIRBUS, Page 18A

EADS HELICOPTER PLANT IN MISSISSIPPI

Newspaper
Advertising
Reach hundreds of thousands of 

readers in Alabama’s 2nd largest 

newspaper, the Press-Register.

Subscriber Plus
Reach non-subscribing households 

with this weekly home delivery 

product fi lled with lifestyle content 

and pre-print advertising.

Sports & Football U
Sports fans will fi nd unparalleled 

coverage of college and high school 

sports in the Mobile area and across 

the state.

Pre-printed 
Inserts
The Press-Register can deliver 

your pre-printed inserts to both 

subscribers and non-subscribers. 

You can reach the entire market or 

target key ZIP codes for less than 

5¢ per piece. 

Sunday Select
Sunday Select delivers your pre-print 

advertising to an opt-in audience in 

the targeted ZIP codes most valued 

by advertisers.

Bay Weekend
BW, Mobile’s weekend entertainment 

guide, is the place to unwind and plan 

your weekend. Look for it Fridays in the 

Press-Register

Direct Mail
Services
The Press-Register direct mail 

services are completely turn-key.  

We will design, print and mail your 

direct marketing message to the 

best demographic, behavioral and 

geographic target audience.

Special Sections
The Press-Register publishes 

more than 15 special sections each 

year.  Each is designed to target a 

unique segment with relevant and 

compelling content.

PRESS-REGISTER // PRE-PRINTS // DIRECT MAIL
SUBSCRIBER PLUS  //  SUNDAY SELECT  //  FAST FIND AUTOS  
FOOTBALL U // BW MOBILE // SPECIAL SECTIONS

Starting at

$ 22,714 With 0.9%
Financing Available

• Symmetrical All-Wheel Drive
• 29 mpg hwy*

• 2011 IIHS Top Safety Pick**

• Built in our zero landfill plant

Koby Subaru
1431 East I-65 Service Rd. S. • Mobile, AL 36606

251-478-5000 • www.kobysubaru.com

2 Years Free 
Maintenance On 
Any New Subaru

• Symmetrical All-Wheel Drive
• 31 mpg hwy2

• 170-hp SUBARU BOXER® engine
• 2011 IIHS Top Safety Pick7

CAA

$000PER MONTH LEASE/
00 MONTHS

 $0,000  Down Payment
 $0  Security Deposit
 $0  First Month’s Lease Payment

 $0,000  Total Due at Lease Signing

 $0  First Month’s Lease Payment

 $0,000  Total Due at Lease Signing

•  Symmetrical All-Wheel Drive
•  29 mpg hwy3

• 2011 IIHS Top Safety Pick7

• Built in our zero landfill plant

CDA

$00,000

•  Symmetrical All-Wheel Drive
• 2011 IIHS Top Safety Pick7

•  27 mpg hwy4

• 170-hp SUBARU BOXER® engine

CFA

$000PER MONTH LEASE/
00 MONTHS

 $0,000  Down Payment
 $0  Security Deposit
 $0  First Month’s Lease Payment

 $0,000  Total Due at Lease Signing

 $0  First Month’s Lease Payment

 $0,000  Total Due at Lease Signing

•  Symmetrical All-Wheel Drive
• 36 mpg hwy5

• Seven airbags standard
•  Redesigned, inside and out

CJA

$000PER MONTH LEASE/
00 MONTHS

 $0,000  Down Payment
 $0  Security Deposit
 $0  First Month’s Lease Payment

 $0,000  Total Due at Lease Signing

 $0  First Month’s Lease Payment

 $0,000  Total Due at Lease Signing

Subaru, Forester, Outback, Tribeca, Legacy, Impreza, WRX, STI and SUBARU BOXER are registered trademarks. 2EPA-estimated fuel economy for Legacy 2.5i CVT models. Actual mileage may vary. 3EPA-estimated fuel economy for Outback 2.5i CVT models. Actual mileage may vary. 
4EPA-estimated hwy fuel economy for Forester 2.5X models. Actual mileage may vary. 5EPA-estimated fuel economy for Impreza 2.0i CVT models. Actual mileage may vary. 72011 Top Safety Picks include the 2012 Subaru Forester, Legacy, Outback and Tribeca.

ANYTOWN SUBARU
123 Anystreet, Anytown, AZ 12345 Sales: (XXX) XXX-XXXX

www.anytownsubaru.com

Test-drive the all-new 2012 Subaru Impreza with Symmetrical All-Wheel Drive standard 
and 36 mpg5. Experience love that lasts. Love. It’s what makes a Subaru, a Subaru.

We all need something 
to depend on.

2012 SUBARU
OUTBACK

2.5i

CDA 01 *EPA-estimated hwy fuel economy for Outback 2.5i CVT models. Actual mileage may 
vary.**2011 Top Safety Picks include the 2012 Subaru Forester, Legacy, Outback and Tribeca.
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WEATHER

TODAY 
Partly cloudy, 
chance of rain, 
high 93. 

MONDAY 
Mostly cloudy, 
thunderstorms, 
high 90. 

TUESDAY 
Partly cloudy, 
chance of rain, 
high 92.
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Braves get another Kimbrel
The first step toward a
brotherly reunion begins
today when Matt Kimbrel
reports to rookie camp in
Orlando. The Braves
signed the Lee High prod-
uct, brother of all-star Craig
Kimbrel, to a baseball
contract.

SPORTS /// C1

Calhoun in 5-state alliance
Calhoun Community College is among more
than 30 community colleges to have formed
an alliance within the five-state Tennessee
Valley Science and Technology Corridor
region.

BUSINESS /// A10
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Monday, July 16, 2012We break news online

The HT Page: B1
What’s on students’ minds?

NEWHOPE, Ga. – Ruby Lampwas
on her way to themailbox a couple
of weeks ago and shuffled her feet
just a bit. The toe of her shoe
snagged something.

Lamp instinctively knewwhat it
was. She knelt and freed from the
ground a piece ofmetal the size of
her hand. It was a fragment from an
airplane that crashed there 35 years
ago.

Sadie Hurst used to own the house
where Lamp lives. She was there
when a Southern Airways DC-9
came to rest in the expansive front
yard, crashing en route from
Huntsville to Atlanta on April 4, 1977,
after being caught in a devastating
hailstorm.

Hurst is now standing not far from
where Lamp found her latest “sou-
venir,” gazing solemnly across the

yard.
“Everything about (the crash) is

just under the surface,” she says. “It
doesn’t takemuch to bring it back
up.”

Much has changed in NewHope,
a small crossroads just inside the
Paulding County line, not far from
Dallas. It’s 34miles northwest of

Initiative seeks to
improve options for
low-income families

By Pat Ammons
pat.ammons@htimes.com

As at any good potluck
dinner, Mark Dixon had lost
trackofall thegoodieshehad
on his plate Sunday after-
noon at the Church of Nativ-
ity, Episcopal.

Dixon and his wife, Debra,
had gotten spoonfuls from
several of the many
casseroles, salads and other
foods set out in the church’s
Ridley Hall. Members of the
Greene StreetMarket’s board
of directors had concocted
the dishes using food from
local farmers.

“Everything is absolutely
wonderful,” Debra Dixon
said.

The Dixons weren’t just
enjoying a tasty plate of food,
however. They were at Nativ-
ity to support the first com-
munity-wide dinner held to
raise awareness of and
money for the Fresh Food
Initiative, which hopes to
provide fresh food to low-
income families and pro-
mote local farmers in the
process.

“It’s the very first dinner
of what we hope will be
many celebrations of local
food and farming,” said
Kathryn Strickland, the
community food security
director at the Food Bank of

Congressional Gold
Medal awarded to one
of first black Marines

By Sarah Cure
sarah.cure@htimes.com

Standing above him, Flo-
rence Love leaned over to
kiss Melvin Ballard on his
head as she whispered, “You
don’t know how special you
are.”

Humble and reserved,
Ballard glanced up and just
smiled as his family reveled
in an honor that was recently
bestowed upon the 86-year-
old – the Congressional Gold
Medal.

On Saturday at Phillips
CME Church, Ballard – a
MadisonCountynative –was
awarded the highest con-
gressional honor to a civilian
for his military
service as a
Montford
Point Marine
more than 60
years ago.
Because of his
health, Bal-
lard was
unable to
attend the official ceremony
in Washington, D.C, on June
27 that recognized the first
African-American U.S.
Marines based at Montford
Point Camp in New River,
N.C., from 1942 to ’49.

“I love the U.S. Marine
Corps; it’s the only outfit I
would go,” Ballard said. “I
believe in theMarines.

“Once a Marine, always a
Marine,” he said.

Surrounded by family,
friends, and local and state
representatives, Ballard was
presented the Congressional
Gold Medal by his fellow
Marines. Joining him Satur-
day were Huntsville Mayor
Tommy Battle, Councilman
Richard Showers, state Rep.
Laura Hall and Alabama Vet-
erans Affairs Commissioner
W. Clyde Marsh, among oth-
ers. Presentations from the
offices of Gov. Robert Bent-
ley, U.S. Sen. Richard Shelby
and Sen. Jeff Sessions were
also shared.

“It’s great for our genera-
tions of the family to receive
this award, but even greater
for the younger generation,”
said Ollye Ballard Conley,

These photos were shot by Emory Burkhalter at the crash scene in New Hope, Ga., in 1977.

‘... just
under
the
surface’

‘... just
under
the
surface’

Ruby Lamp holds a recently discovered piece of a Southern Airways DC-9 that crashed in the yard of the home in which she now lives.
Seventy-two died, but 22 survived as Flight 242 attempted an emergency landing in New Hope, Ga. (The Huntsville Times/Mark McCarter)

The crash of
Southern Airways
Flight 242

Vet gets
highest
civilian
honor

Dinner celebrates fresh food

MarkMcCarter
Columnist

Ballard

Tragedy that claimed 72 lives bonds survivors

See McCARTER on A6

God Bless or
Sweet Home?
Motorists explain choices: Local ///Page A3

See BALLARD on A6

Find more
photos like
this at
al.com/htphotosMatt Kimbrel

Participants taste various dishes
during a community dinner Sunday
hosted by Greene Street Market.
(The Huntsville Times/Glenn Baeske)See FOOD on A6

$2 at newsstand

By Mary Orndorff Troyan
morndorff@al.com

WASHINGTON – Alabama’s 
ranking for how much money 
the federal government 
spends in the state per per-
son has dropped in the past 
decade but still remains well 
above the national average.

Alabama is 11th, according 
to Census Bu reau �gures for 
2010, down from 8th in 2000, 
a persistent reminder of how 
much the people of Alabama 
depend on Washing ton, D.C.

Total federal spending in 
Alabama — the big picture 
that includes salaries, con-
tracts, Social Security, Medi-
care and hundreds of other 
direct payments to individuals 
and in stitutions — averaged 
$11,819 per capita, above the 
national average of $10,459. 
�e federal government sent 
almost $56.5 bil lion to the 
state, which was about evenly 
di vided among four broad cat-
egories: de fense, healthcare, 
Social Security and all other 
agencies combined.

Ten years ago, the spending 
in Alabama was about $29.2 
billion, or about $6,570 per 
person. Back then the national 
average was $5,739 per capita.

State 
slips to 
11th in 
U.S. aid
Dollars are on the 
decline, but still far 
above national average

FEDERAL SPENDING

ONLINE NOW
Read more about 
the tropical weather 
developing in the Gulf  
of Mexico.

al.com/mobile

INDEX

INSIDE 
TODAY

Food star rises 
from Alabama
Martie Duncan, the 

entertainment expert 

from Alabama, is on 

a mission to become 

the next Food Network 

star. 1G

See SPENDING, Page 19A

See OYSTERS, Page 17A
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Research suggests the 
shellfish can be part of 
a strategy for managing 
nitrogen pollution

GULF ENVIRONMENT

Scientists 
examine 
oysters  
as filters

By Ben Raines
braines@al.com

While oysters are known to 
be one of nature’s best natural 
�lters, new research suggests 
there are limits to how much 
pollution they can clean up.

In fact, some of the nation’s 
estuaries are so overwhelmed 
with excess fertilizer that it 
would take more oysters than 
the bays can hold in order to 
purify the water.

Adult oysters are known to 
�lter about 50 gallons of water 
daily. But existing research had 
never fully addressed how 
much pollution was removed 
from the water �ltered by an 
oyster, versus how much pol-
lution passed through the ani-
mal’s body back into the water.

In particular, scientists 
sought to understand how 
much nitrogen oysters remove 
from the water. Nitrogen is one 
of the key nutrients responsible 
for the creation of the Gulf of 
Mexico’s dead zone o� Loui-
siana, and a similar dead zone 
that builds in Mobile Bay each 
year. Sewage treatment plants, 
industries such as the �yssen-
Krupp steel mill, and farm fer-
tilizers all contribute nitrogen 
to waterways. In the water, 
nitrogen fuels the growth of 
phytoplankton, which are tiny 
plants.

After 10 years of study, sci-
entists with Auburn Univer-
sity and the Dauphin Island 
Sea Lab �gured out a way to 
measure how much nitrogen 
an oyster can remove each day 
as it pumps water through its 
body. �e scientists also ana-
lyzed the isotopes present in 
the oyster tissue to determine  

By George R. Altman
galtman@al.com

COLUMBUS, Miss. — Less than a decade 
ago, EADS subsidiary American Eurocopter 
broke ground on a $100 million helicopter 
plant in the middle of a dove-hunting �eld 
here.

�e plant has since grown to 335 employees from 33. 
Once relegated to assembling helicopters built in Europe 
then disassembled for shipping overseas, it now manu-
factures them from the ground up— and much more 
e�ciently than its European counterparts.

�e facility will serve as a model for the $600 million 
airplane assembly plant to be built in Mobile starting 
next year by Airbus, another EADS subsidiary, according 
to Fred Gerard, the Mississippi plant’s senior director of 
lightweight utility helicopter production.

Project leaders have been visiting the small east Missis-
sippi city, and are scheduled to do so again next month, 
for tips on starting operations in Mobile, he said.

“I can tell you that we are working diligently and very 
close with the Mobile team, with the Airbus team,” Gerard 
said. “�ey are going to do something very comparable 
with what we have been doing.”

American Eurocopter builds several types of helicop-
ters in Mississippi, for military, law-enforcement, civilian 

AS THEY PLAN THEIR $600 MILLION AIRCRAFT 
ASSEMBLY PLANT IN MOBILE, AIRBUS EXECUTIVES 
LOOK WEST ACROSS THE STATE LINE TO SEE A 
SUCCESSFUL WORKING MODEL

BLUEPRINT 
FOR AIRBUS 

The Columbus, Miss., plant 
displays one of the UH-72A Lakota 
Light Utility Helicopters that it 
built fromthe ground up for the 
U.S. Army. (EADS North America photo)

MAP IT

AMERICAN 
EUROCOPTER
COLUMBUS, MS

PROPOSED 
AIRBUS PLANT
MOBILE, AL

Airbus project leaders have been visiting  the 
small east Mississippi city of Columbus, 
almost 250 miles and more than a  4-hour 
drive from Mobile, to gain tips on how to get 
things started at the new Airbus plant.See AIRBUS, Page 18A

EADS HELICOPTER PLANT IN MISSISSIPPI

examine 

By George R. Altman
galtman@al.com

COLUMBUS, Miss. — Less than a decade 
ago, EADS subsidiary American Eurocopter 
broke ground on a $100 million helicopter 
plant in the middle of a dove-hunting �eld 
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The Columbus, Miss., plant 
displays one of the UH-72A Lakota 
Light Utility Helicopters that it 
built fromthe ground up for the 
U.S. Army. 
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SHED SAYS:  
‘THANK YOU’

with totally free Blues Fest

By Mary Orndorff Troyan
morndorff@al.com

WASHINGTON – Alabama’s 
ranking for how much money 
the federal government 
spends in the state per per-
son has dropped in the past 
decade but still remains well 
above the national average.

Alabama is 11th, according 
to Census Bureau �gures for 
2010, down from 8th in 2000, 
a persistent reminder of how 
much the people of Alabama 
depend on Washington, D.C.

Total federal spending in 
Alabama — the big picture 
that includes salaries, con-
tracts, Social Security, Medi-
care and hundreds of other 
direct payments to individuals 
and institutions — averaged 
$11,819 per capita, above the 
national average of $10,459. 
�e federal government sent 
almost $56.5 billion to the 
state, which was about evenly 
divided among four broad catdivided among four broad catdi -vided among four broad cat-vided among four broad cat
egories: defense, healthcare, 
Social Security and all other 
agencies combined.

Ten years ago, the spending 
in Alabama was about $29.2 
billion, or about $6,570 per 
person. Back then the national 
average was $5,739 per capita.

State 
slips to 
11th in 
U.S. aid
Dollars are on the 
decline, but still far 
above national average

See SPENDING, Page 19A

ASSEMBLY PLANT IN MOBILE, AIRBUS EXECUTIVES 

BLUEPRINT 
FOR AIRBUS 

GANNETT 

ummer is the
perfect time for
children to
express 

themselves through their
clothes. These colors and
patterns are sure to inspire.

Sunshine
gold

Andy Warhol Montauk perfume
$220 for 100 ml; $145 for 50 ml | Bond
No. 9 | www.bondno9.com 

� A summer fragrance for 
men and women. 
� Fifth edition of 
Bond No. 9’s 
collectible Andy 
Warhol eau de 
parfums.

The right
pants make
working out
easy. 

Microwave popcorn with
canola oil
$5 for 24-pack | Pop Weaver | Grocery
stores

� New formulation lower in calories,
total fat, saturated fat and sodium.
� Provides omega-3, omega-6 and
omega-9 fatty acids.
� Available in light 
butter, butter 
and extra 
butter.

Sunday, June 13, 2010

hese versatile tennis
shoes will keep your
on-the-go child moving
this summer.T

S

� 77 motor head
graphic T-shirt,
$7.95; 77 skate
shorts with zip 
pockets at front,
$14.95; both at
www.ae.com/77kids.

12 more terrific shopping discoveries on page 2great finds 

Stridex Naturally Clear 
acne pads
$5.49 to $6.49 | Blistex Inc.  
Mass retailers

� Contains triple 
dose of antioxidants 
in white tea, soy 
and pomegranate.
� Larger than 
typical acne pads.

GANNETT

� Puma Hawaii XT Jr sneaker, $49.95
at Nordstrom.

� Converse One Star Oxfords, flame
print, $24.99 at Target.

foodhealth

Small kitchen
gadgets get
the job done. 

inside
page 5

inside
page 3

$10.99 $14.99 $13.99

$32.90

� Skechers D’Lites-Kickers sneaker,
$49.95 at www.endless.com.

home
Charging valet
$29.99 | Stafford | JC Penney

� Charge cell phones, PDAs or music
players.
� Can charge 
three devices.
� Front tray 
opens for 
extra 
storage.

Play time

beauty

� Iron Man packs a punch in these
sneakers from Brown Shoe Co. 
Prices range from $9.99 to $24.99
at Famous Footwear.

� Vans classic print slip-on for children,
$26.95 to $31.95 at Nordstrom.

� There’s no need for a double knot with
the Velcro on these Lacoste Camden
retro sneakers. $28.57 to $51.95 at
www.endless.com.

Bright colors put your child
in a sunny frame of mind

� Drop-waist halter
dress by Blush by
Us Angels, $89 at
Nordstrom.

� Ruffle-tiered sleeveless 
shirt for girls, $12 at Old Navy.

� Mossimo Supply Co.
swim trunks, $9.99 at
Target.

� Girls C9 by 
Champion tee, 
$5.99; C9 by 
Champion running
shorts, $9.99; both
at Target.

� 77 island palm shirt,
$14.95; 77 surf graphic
T-shirt, $10; 77 signature
pants, $14.95; all at
www.ae.com/77kids.

� Embroidered flutter
dress, $29.50; straw hat,
$14.50; both at
www.ae.com/77kids.

� Patchwork Bermuda
shorts for girls, $14 at
Old Navy.

� Plaid shorts for boys,
$12 to $13.99 at Old Navy.
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Gulf Coast Lifestyle Publication

A Growing Subscriber Base

Two Tiered Distribution Plan

Targeting A�uent Women
Growing newsstand 
placement at over 
350 retail outlets 
including select:

Created to capture the one-of-a-kind lifestyle of the Gulf Coast, Coastal Alabama 
is maturing in to a magazine that reflects the rich diversity of people, food, arts, 
music, travel, sports and entertainment that make this small corner of the world 
so very special.

In its sophomore year, Coastal Alabama magazine continues to gain readership and 
grow its subscriber base.

Over 11,000 copies of Coastal Alabama magazine are printed each month with 
5,300 hand delivered to affluent homes and the remaining copies placed in key 
retail and services locations throughout Mobile and Baldwin counties.

Published monthly, Coastal Alabama magazine primarily targets women 
between the ages of 35 and 54 who live in homes with household incomes of 
$150,000 or higher.

Our overall readership 
continues to grow 
as a result of our 
aggressive circulation 
and marketing e�orts.

Winn-Dixie
Publix
Bruno’s
Rite-Aid Locations

Complimentary delivery 
to an ongoing selection of 
businesses and key waiting 
rooms in the area.

Aggressive pricing and renewal 
opportunities mailed directly 
into homes—either with 
the publication itself or as 
independent messages.

Bulk subscriber lists 
including realtors, and 
local business groups.

5,000 complimentary copies 
handed out and special 
subscription rates offered at 
key magazine and magazine-
partner events.

DISTRIBUTIONSHOWCASING THE FACES, PLACES, RESTAURANTS 
AND EVENTS THAT MAKE MOBILE AND BALDWIN 
COUNTIES DYNAMIC AND VIBRANT.

COASTAL
ALABAMA

AlabamaMediaGroup.com
Sales@AL.com



SPECS PRINT PRESS-REGISTER

ROP / Classified 
Dimensions

Special
Sections
Dimensions
(Tab Size)

Broadsheet 
Modular Ad
Dimensions

Column Width   Inches  Picas

1 column   1.55”   9p3.6
2 column   3.22”   19p3.84
3 column   4.87”   29p2.64
4 column   6.52”   39p1.44
5 column   8.18”   49p0.96
6 column   9.85”   59p1.2
Double Truck   20.563”  124p9
Page Depths   1” to 20.13”  6p0 to 120p9.36

Size     Inches  Picas

1/16 Page Horizontal  4.87 x 1.20  29p2.64 x 7p2.4
1/16 Page Vertical  1.55 x 3.65  9p3.6 x 21p10.8
1/8 Page Horizontal  4.87 x 2.42  29p2.64 x 14p6.24
1/4 Page Horizontal  9.87 x 2.42  59p2.64 x 14p6.24
1/4 Page   4.87 x 4.85  29p2.64 x 29p1.2
2/5 Page Horizontal  6.52 x 6.00  39p1.44 x 36p0
1/2 Page Vertical  4.87 x 9.70  29p2.64 x 58p2.4
1/2 Page Horizontal  9.87 x 4.85  59p2.64 x 29p1.2
Full Page Tabloid  9.87 x 9.70  59p2.64 x 58p2.4
Double Truck Tabloid  20.13 x 9.70  120p9.36 x 58p2.4

Size     Inches  Picas

1/96 Page   1.55” x 1.25”  9p3.6 x 7p6
1/48 Page   1.55” x 2.50”  9p3.6 x 15p0
1/24 Page Vertical  1.55” x 5.00”  9p3.6 x 30p0
1/24 Page Horizontal  3.22” x 2.50”  3p2.64 x 15p0
1/16 Page Horizontal  3.22” x 3.75”  3p2.64 x 22p6
1/12 Page   3.22” x 5.00”  3p2.64 x 30p0
1/8 Page Vertical  3.22” x 7.50”  3p2.64 x 45p0
1/8 Page Square  4.87” x 5.00”  29p2.64 x 30p0
1/5 Page   4.87” x 7.50”  29p2.64 x 45p0
1/4 Page Vertical  4.87” x 10.00”  29p2.64 x 60p0
2/5 Page   6.52” x 12.50”  39p1.44 x 75p0
1/2 Page Vertical  4.87” x 20.13”  29p2.64 x 120p9.36
1/2 Page Tall   6.52” x 20.13”  39p1.44 x 120p9.36
1/2 Page Horizontal  9.87” x 10.00”  59p2.64 x 60p0
3/4 Page   8.18” x 18.00”  49p0.96 x 108p0
Banner    9.87” x 3.00”  59p2.64 x 18p0
Full Pg. Broadsheet  9.87” x 20.13”  59p2.64 x 120p9.36
Double Truck Broadsheet 20.50” x 20.13” 123p0 x 120p9.36
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SPECS PRINT COASTAL ALABAMA

Print Ad Sizes

300dpi, submitted in 
PDF format

12

Size    Bleed   Dimensions

Inside Covers  Bleed   8.750” x 11.250”
Full Page   Bleed   8.750” x 11.250”
2/3 Page  No Bleed   5.00” x 10.00”
1/2 Page Horizontal  No Bleed  7.500” x 5.00”
1/2 Page Vertical No Bleed  5.00” x 7.50”
1/3 Page Horizontal No Bleed  5.00” x 4.875”
1/3 Page Vertical No Bleed  2.375” x 10.00”
1/6 Page Horizontal No Bleed  5.00” x 2.375”
1/6 Page Vertical No Bleed  2.375” x 4.875”

Covers & 
Full Page

2/3
Page

1/3
Pg
(V)

Half 
Page
(V)

1/6 Page
(H)

Half 
Page
(H)

1/3 
Page
(H)

1/6
Pg
(V)

AlabamaMediaGroup.com
Sales@AL.com



SPECS ONLINE & MOBILE AL.COM

Mobile Specifi cations

Standard Ad Unit Specifi cations

Ad Unit  Dimensions  File Size Animation Rich Media IAB Std.

Ad Unit  Dimensions  File Size Animation Rich Media IAB Std.

Rectangle*  300×250  40k  15 seconds YES  YES
Leader*  728×90  40k  15 seconds YES  YES
Tower*   160×600  40k  15 seconds YES  YES
Sky   160×400  40k  15 seconds YES  NO
Half Page  300×600  40k  15 seconds YES  NO
Banner   468×60  40k  15 seconds YES  YES
Half Banner  234×60  15k  NO  YES  YES
Section Sponsor 170×30   6k  NO  NO  NO
Site Sponsor  170×30   6k  NO  NO  NO
Listings Sponsor 170×30   6k  NO  NO  NO

Mobile   320 x 53  40k  15 seconds NO  NO
   300 x 50  40k  15 seconds NO  NO
Expandable  320 x 53    320 x 416 40k  NO  NO  NO
High School  300 x 50  40k  15 seconds NO  NO
Sports Mobile  640 x 106  40k  15 seconds NO  NO
   480 x 79  40k  15 seconds NO  NO
Classifi eds Sites 300 x 50  40k  15 seconds NO  NO
Leader iPad  728 x 90  40k  15 seconds NO  NO
Rectangle iPad 300 x 250  40k  15seconds NO  NO

These are the standard dimension and fi le size standards for advertising served through OAS.

FILE SIZE LIMIT STRICTLY ENFORCED.

All of our specifi cations can be found here: 

www.alabamamediagroup.com/ad-specs
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Ad Unit  Dimensions  File Size Animation Rich Media IAB Std.

Ad Unit  Dimensions  File Size Animation Rich Media IAB Std.

CONTACT

ALABAMAMEDIAGROUP.COM

Cindy Martin
President, Alabama Media Group
cindy@al.com

Kevin Wendt
Vice President, Content
kwendt@al.com

Dee Dee Mathis
Vice President, Digital Solutions
dmathis@al.com

Natalie Pruitt
Vice President, Sales
npruitt@al.com

Vicki Applewhite
Vice President, Marketing & Strategy
vapplewhite@al.com

Marcy Maholovich
Sales Director
mmaholovich@al.com

Submit a press release:

Email Us:

Submit an event:

Contact Us:

Our Team:

blog.AL.com/press-releases

Local News: mobilenews@al.com 
Business News: mobilebusiness@al.com 
Calendar Listings: mobilecalendar@al.com 
Local Sports: mobilesports@al.comm 
Letters to the Editor: mobileletters@al.com
Advertising: sales@al.com
Marketing: marketing@al.com

AL.com/events
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401 N. Water St.
Mobile, AL  36602
P: 251.219.5400  888.779.7759
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AL.com  //  The Birmingham News  //  Press-Register
The Huntsville Times  //  The Mississippi Press

Montgomery  //  Tuscaloosa  //  Birmingham Magazine
 Coastal Alabama Magazine  //  Beaches  //  gulflive.com




