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Birmingham magazine readers are always in the know on the latest hotspots  
and happenings in the Magic City. Beautiful design combined with original content by local 

writers makes Birmingham magazine the definitive guide to everything Birmingham.



We write content that draws loyal readers and produces customers 
for our advertisers. Each issue always includes:

CITY LIFE: current events, city news, people, business profiles, 
arts, entertainment, and events

TABLE: recipes, libations, restaurant spotlights, and food news

LIVING: decorating, fashion, home, shopping, travel, goods

We’ve worked with Birmingham magazine since we opened our doors,  
because they care about our business. If we are trying to reach couples currently 

shopping for rings, or simply hosting in-store events, the magazine  
reaches our target audience. I also love the Best of Birmingham party and look  

forward to [the magazine’s] events each year!

ALLIE FARLOW, MARKETING AND MERCHANDISING MANAGER
DIAMONDS DIRECT-BIRMINGHAM
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Print Advertising
There are three main ways to appear in the printed  

edition of Birmingham magazine: 

1. Standard display advertising (see ad sizes on page 7)  
2. Advertorial advertising (a paid article about your business)   

3. An ad or advertorial in a special promotional section

Camera-ready artwork is due five weeks in advance of the issue date.  
This applies to both display and advertorial ads.

BIRMINGHAM MAGAZINE IS SOLD AT
Alabama Goods

Alabama  
Peanut Company

Barnes & Noble

Books A Million

Costco 

CVS

Little Professor Books

Piggly Wiggly

Publix

Sam’s Club

Sprouts

Target

Walgreens

WalMart

Whole Foods 

We are also the exclusive local magazine sold at the Birmingham Shuttlesworth International Airport.
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Align your brand with  magazine.

1)  Display advertising
 Use our high-end, monthly magazine 

to showcase your business. Supply a 
beautiful ad or we can design one for 
you. Single, 3-time, 6-time, and 12-time 
insertions available. 

2)  Advertorial
 Tell your story through a written  

article that appears similar to our  
editorial content. 

3)  Special Promotional Sections  
 We offer themed sections throughout 
the year that focus on specific business 
sectors.

4)  Event Sponsorship
 We host and produce well-attended 

events, such as Best of Birmingham 
and Women Who Shape the State.

5) Birmingham Buzz  
(weekly email newsletter) 
Weekly round up of what’s happening 
around town, sent every Thursday.

 full-page ad

digital ad in the 
Birmingham Buzz 

newsletter
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 College Guides

Great Places to Work

Champions of Care

Top Attorneys

Best Doctors
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42% 
of readers have a 
household income 

over $100,000

111K+
Social Media 

Followers
(Facebook, Instagram, Twitter) 

108K+
Readers –  

that’s 2x more than our 
top two competitors!

1.5x 
More likely to own a 

second home
49% 

more likely to have  
purchased jewelry in  

the past year

3x 
more likely to 

purchase a vehicle 
valued at over 

$45,000

59% 
of readers plan to take a 
beach or lake vacation in 

the next 12 months

34%
more likely to  

purchase furniture  
in the next year

SCARBOROUGH (JAN 2018-MAR 2019),  BIRMINGHAM DMA. SOME NUMBERS ARE ROUNDED FOR READABILITY. **ACXIOM 2016.

88% 
More likely to have 

graduated from college

41%
have a net worth of over 

$1 million**

 magazine’s Affluent Audience

47% 
Ages 18-49

Magazine Media Fact Book, 2019

91%
Americans of 
all ages read 
magazines

Readers are

146%
more likely to 

pay attention to 
or notice ads in 

magazines

Magazine  
readers are

129%
more likely to buy 

products in ads

Print  
magazines are 

#1
 in reaching super 
influentials with 
higher incomes
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 2020 Calendar

ISSUE
EDITORIAL 
FEATURES 

SPECIAL  
PROMOTIONAL  

SECTIONS

AD SPACE
RESERVATION 

DEADLINE

FINAL 
CREATIVE 

DUE

JAN HEALTH & BEAUTY

Regional College  
Profiles + School Guide

New Year Resolution Guide

Travel

11/18/19 11/25/19

FEB LOVE & WEDDINGS Best Doctors 12/23/19 1/3/20

MAR RESTAURANTS The Ultimate City Guide 1/22/20 1/29/20

APR HOME & GARDEN Birmingham’s  
Beautiful Homes 2/19/20 2/26/20

MAY BEACH
Top Attorneys

Travel
3/18/20 3/25/20

JUN ROADTRIPS

Senior Lifestyles

Outdoor Guide

Travel

4/22/20 4/29/20

JUL LUXURY
Pets & Vets

Great Places to Work
5/20/20 5/27/20

AUG FOOD
Regional College  

Guide + School Guide

Travel
6/17/20 6/24/20

SEP BEST OF BIRMINGHAM Best of Birmingham 7/22/20 7/29/20

OCT AUTUMN
Medical Champions of Care

Go Pink: Breast Cancer 
Awareness

8/19/20 8/26/20

NOV WOMEN

Women Who  
Shape Alabama

Holiday

Travel

9/16/20 9/23/20

DEC HOLIDAY
Non-Profits to Watch

Holiday
10/20/20 10/27/20
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TRIM SIZE: 8.375” X 10.875”

FULL PAGE AND 2-PAGE  
SPREAD REQUIRE BLEED:  
Add .125” bleed on all sides

TWO PAGE SPREAD TRIM SIZE:  
16.75” X 10.875”

HALF PAGE HORIZONTAL: 7.875” X 5”

HALF PAGE VERTICAL: 3.75” X 10.375”

ONE THIRD PAGE VERTICAL:  
2.5” X 10.375”

QUARTER PAGE: 3.75” X 5”

All ads must be provided as  
a high resolution PDF.

Submit your ad to:  
bhammagads@al.com

 magazine Ad Specifications

FULL PAGE
8.375 X 10.875

ALWAYS ADD .125” BLEED
Use a .5” margin to  

keep all information safely  
within this area

2-PAGE SPREAD
16.75 X 10.875

ALWAYS ADD .125” BLEED
Use a .5” margin to  

keep all information safely  
within this area

1/3 
VERT

2.5 X 
10.375

NO BLEED
Use a .5” 
margin  

to keep all  
information 

safely  
within this 

area

1/2 VERT
3.75 X 10.375

NO BLEED
Use a .5” margin  

to keep all  
information safely  

within this area

1/4 PAGE
3.75 X 5

NO BLEED
Use a .5” margin  

to keep all  
information safely  

within this area

1/2 HORIZONTAL
7.875 X 5

NO BLEED
Use a .5” margin to  

keep all information safely  
within this area

STANDARD 
POSITIONS OPEN 3X 6X 9X 12X

Full $2275 $2240 $1865 $1715 $1490

1/2 $1475 $1350 $1215 $1120 $1035

1/3 $1165 $1045 $940 $860 $785

1/4 $765 $700 $630 $580 $525

DISPLAY AD RATES

$3000 – 2 page spread
For more information, contact Deidra K. Diaz  

at 205-325-3343 or ddiaz@al.com
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 Advertorial
Readers are able to connect with your brand through authentic stories. 
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Best of Birmingham
Birmingham magazine’s Best of Birmingham is the original reader’s choice awards survey 
taken annually to award the best in business for the greater Birmingham region. Our Best  
of Birmingham seal signifies a treasured magazine tradition to find and honor the best of the 
city. As Birmingham continues to grow and change, the event following the announcement  
of the honorees becomes even more exciting each year, with new places opening and old 
favorites being revisited.

Our categories this year include: Best Workplaces, Family & Kids, People & Places, See  
& Do, Shop & Splurge, and Wine & Dine--providing more opportunity than ever to recognize 
excellence in the Magic City.

76,000
VOTES

140
CATEGORIES

500
ATTENDEES AT THE 
PARTY OF THE YEAR
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Women Who Shape the State
Birmingham magazine’s November issue recognizes women impacting the state of 
Alabama through local, regional and national efforts in philanthropy, commerce, public 
service, nonprofit, small business and advocacy.

We also host the Women Who Shape the State event bringing together an unmatched 
network of the most significant influencers in Alabama.  Event sponsorships and 
special section placements available.
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Birmingham magazine | Located in the heart of the Magic City: 1731 First Ave. North, Birmingham, AL 35203 | bhammag.com
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THE HEALTH & BEAUTY ISSUE

How to Cook with

AN INSTANT POT
p. 34

A Nutritionist’s Tips

FOR HEALTHY EATING
p. 15

See a Play at This 

COMMUNITY THEATER
p. 17

P. 61

 GET YOUR GLOW ON
Easy, gorgeous makeup for day or night

P. 70

MEAL PREP 
MADE EASY
Simplify your  
dinner plans

WORK 
IT OUT

10 fun, fresh ways to get  
active in the new year

PAGE 51

   THE

BEST 
DOCTORS

P. 75

Never forget to close your bar tab again P. 7
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THE HEALTH & BEAUTY ISSUE

How to Cook with

AN INSTANT POT
p. 34

A Nutritionist’s Tips

FOR HEALTHY EATING
p. 15

See a Play at This 

COMMUNITY THEATER
p. 17

P. 61

 GET YOUR GLOW ON
Easy, gorgeous makeup for day or night

P. 70

MEAL PREP 
MADE EASY
Simplify your  
dinner plans

WORK 
IT OUT

10 fun, fresh ways to get  
active in the new year

PAGE 51

   THE

BEST 
DOCTORS

P. 75

Never forget to close your bar tab again P. 7

The South’s Most Romantic

BED & BREAKFASTS
p. 50

A Neighborhood

DATE NIGHT GUIDE
p. 16

A Love 
     Poem  
to B’ham

PAGE 84

Where to Buy the

PERFECT DRESS
p. 56

Puppy Love:
Birmingham’s 

Cutest Pets
PAGE 78

“I Do” Inspiration 
from 4 Real 

Weddings
PAGE 61

LOVE & WEDDINGS ISSUE
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PO’BOYS IN

Forest Park
PAGE 35

COOKIE DOUGH IN

Avondale
PAGE 42

VINTAGE CLOTHING IN

Crestwood
PAGE 51

11 
Neighborhoods 

on the Rise 
FACTS, FIGURES, 

& FUN THINGS TO DO

A GUIDE TO THE BEST 

Breakfast
& Brunch 
IN YOUR 'HOOD

THE NEIGHBORHOODS ISSUE

ROOT FOR THE

Home Team
INTRODUCING OUR NEW  
PRO SOCCER TEAM

THE HOME & GARDEN ISSUE

YOU’LL LOVE THESE NEW

DOWNTOWN COTTAGES
PAGE 22

TRY THIS FRESH 

SPRING PASTA DISH
PAGE 46

DECORATE WITH RETRO MACRAMÉ

WALL HANGINGS
PAGE 25

SEE INSIDE 

TWO AWE-INSPIRING  

BIRMINGHAM 

homes

garden  club
WHY YOU SHOULD 

APPRECIATE YOUR LOCAL

PLUS 2019 TOP ATTORNEYS

THE HOME & GARDEN ISSUE

YOU’LL LOVE THESE NEW

DOWNTOWN COTTAGES
PAGE 22

TRY THIS FRESH 

SPRING PASTA DISH
PAGE 46

DECORATE WITH RETRO MACRAMÉ

WALL HANGINGS
PAGE 25

SEE INSIDE 

TWO AWE-INSPIRING  

BIRMINGHAM 

homes

garden  club
WHY YOU SHOULD 

APPRECIATE YOUR LOCAL

PLUS 2019 TOP ATTORNEYS

WHERE TO EAT BIRMINGHAM’S 

BEST SURF AND TURF
PAGE 46

SEE INSIDE THIS LUXURY 

FLORIDA BEACH HOME
PAGE 49

THE BEACH ISSUE

Let’s Go 
to the 

Beach!

16 ESSENTIALS FOR A 

DAY AT THE BEACH
PAGE 66

HOOK, LINE, 
& DINNER!

How to make the most  
of your fresh catch

- PAGE 78 -

What’s HOT  
& happening 
on Alabama’s

Gulf Coast
- PAGE 70 -

Beach Town
U.S.A.

A guide to  
six charming

30A  
communities

- PAGE 88 -

WHERE TO EAT BIRMINGHAM’S 

BEST SURF AND TURF
PAGE 46

SEE INSIDE THIS LUXURY 

FLORIDA BEACH HOME
PAGE 49

THE BEACH ISSUE

Let’s Go 
to the 

Beach!

16 ESSENTIALS FOR A 

DAY AT THE BEACH
PAGE 66

HOOK, LINE, 
& DINNER!

How to make the most  
of your fresh catch

- PAGE 78 -

What’s HOT  
& happening 
on Alabama’s

Gulf Coast
- PAGE 70 -

Beach Town
U.S.A.

A guide to  
six charming

30A  
communities

- PAGE 88 -
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– MEET THE PITMASTERS

– HOW TO PAIR BREWS WITH YOUR ’CUE

– 8 RECIPES FOR SIDES, SAUCES, RUBS, & MORE

            
    BIRMINGHAM

beer
PAST, PRESENT,  

AND FUTURE

THE GREAT 

sauce 
DEBATE

BR
EAKING DOWN

8 places 
to take a dip— 

waterfalls,  
rivers, swimming 
holes, and more

Plan the 

ULTIMATE  
LAKE TRIP

A LOOK INSIDE 

3 gorgeous 
WATERFRONT  

HOMES

GATLINBURG’S NEW LUXURY  

CAMPING EXPERIENCE
PAGE 49

COOL DOWN WITH THE CITY’S

BEST SHAVE ICE
PAGE 42

SOUTHERN FINE DINING ON 

LAKE MARTIN
PAGE 35

2019

GREAT 
PLACES  

TO WORK 
Page 101

Jump  In!
BEAT THE HEAT ISSUE

OODFOOD
THETHE

ISSUEISSUE

BELLE MEADOW FARM’S 
HEIRLOOM TOMATO

200 YEARS OF 

ALABAMA FOOD
PAGE 67

HOW TO SNACK 

LIKE YOU MEAN IT
PAGE 81

FOLLOWING YOUR FOOD 

FROM SEED TO PLATE
PAGE 95

OODFOOD
THETHE

ISSUEISSUE

BELLE MEADOW FARM’S 
HEIRLOOM TOMATO

200 YEARS OF 

ALABAMA FOOD
PAGE 67

HOW TO SNACK 

LIKE YOU MEAN IT
PAGE 81

FOLLOWING YOUR FOOD 

FROM SEED TO PLATE
PAGE 95
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GET GROOVY WITH  

THE DISCO AMIGOS
PAGE 21

HOW TO MAKE  

YOUR OWN GNOCCHI
PAGE 42

PREP YOUR CLOSET FOR 

SWEATER WEATHER
PAGE 58

GHOST STORIES

Our City’s

FESTIVE  
FALL  

PUMPKINS
NO CARVING REQUIRED

PLUS 
Haunted Houses,  

Costume Ideas,  
Pumpkin Patches,   

and more!

MAKE THIS  
COBWEB CAKE,  

PLUS OTHER  
SPOOKY TREATS

PAGE 78

SPECIAL SECTION

Champions  
of Care

PAGE 61

THIS ART EXHIBIT EXAMINES 

BARBIE’S LEGACY
PAGE 27

HOW TO SPEND 

24 HOURS IN AUBURN
PAGE 62

6 FEMALE-AUTHORED 

BOOKS TO READ
PAGE 64

I S

F E MA L E

F U T U R E
THE

AMALA  
DUGGIRALA

of Regions Bank

30
WOMEN
WHO SHAPE THE STATE

QueensTHE

OF ROLLER DERBY

Leading

Ladies
of Liquor

P L U S

#MeToo’s 
ALABAMA ROOTS

THE HOLIDAY ISSUE

Recipes for an Easy, Elegant

COCKTAIL PARTY
p. 66

The City’s Best 

CHRISTMAS LIGHTS 
p. 53

Hit the Ice

HOCKEY IS BACK
p. 86

GIFT GUIDE

CREATIVE 
GIFT IDEAS 
FOR EVERY 

BUDGET
p. 79

 PAGE 47

HOLIDAYS 
AT HOME
simple, sophisticated  
décor inspiration
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THE HOLIDAY ISSUE

scrumptious
(and adorable!)

LEARN TO MAKE

GINGERBREAD
PAGE 79

PAGE 
66

5 BEAUTIFULLY
DECORATED
HOLIDAY HOMES

SEE INSIDE

HOW ELI GOLD BECAME THE VOICE  

OF THE CRIMSON TIDE
PAGE 87

WHERE TO BUY  

GIFTS IN HOMEWOOD
PAGE 18

VISIT THIS HISTORIC TOWN  

FOR THE HOLIDAYS
PAGE 54


